INTRODUCTION
A customer is a person who brings us his wants. It is our job to handle them profitability both to him and to ourselves. Customer satisfaction, a term frequently used in marketing, is a measure of how products and services supplied by a company meet or surpass customer expectation. Customer satisfaction can be stated as the number of customers, or percentage of total customers, whose reported experience with a firm, its products, or its services exceeds specified satisfaction goals.
II. SCOPE AND LIMITATIONS OF THE STUDY
The research has made an attempt to study the consumers needs, their fulfillment of needs. The observation should not be applied to area other than the surveyed field. The findings are based only on the information given by the respondents.
III. OBJECTIVES OF THE STUDY
 To Study the awareness of various SONY Products  To study the level of customer satisfaction towards selective SONY Products  To understand the buying behavior of S0NY Products  To analyze the factors influencing the purchase of SONY Products
IV. RESEARCH DESIGN
Descriptive research design in collecting and analyzing the data was carried out.
SAMPLE DESIGN:
The method of data collection is through sample survey, convenience sampling is used in this survey.
SAMPLE SIZE:
The size of the sample is 250
ANALYTICAL TOOLS
The following are the analytical tools applied for the analysis of the data collected. 
V. ANALYSIS AND INTERPRETATION
Analysis of distribution of the respondents on the basis of awareness of Sony product .The study was conducted on the basis to know the awareness of the respondents towards the Sony products. 
AWARENESS ON PRODUCTS

Interpretation
Analysis of awareness of the respondents shows that Television, Sony Ericssion (Mobile) and Cameras and Camcorders are known to more than 60% of the respondents.
ANALYSIS OF DISTRIBUTION OF THE RESPONDENTS ON THE BASIS OF SOURCES OF AWARENESS OF SONY PRODUCT
The study was conducted on the basis to know the sources of awareness of the respondents towards the Sony products. The sources available to the respondents are Radio, Television, Magazine, Newspaper, Friends & Relatives and Online Advertisement Interpretation Analysis of the sources of awareness of the respondents reveals that Television is the major source through which majority of the customers came to know about most of the Sony Products. Friends and Relatives and Newspaper are the sources through which mobile is known to the most of the respondents. 
SOURCES OF AWARENESS
STUDY OF THE LEVEL OF SATISFACTION OF RESPONDENTS ON THE BASIS OF FEATURES OF SONY PRODUCT
Interpretation
Analysis of the level of satisfaction reveals that majority of the respondents are highly satisfied with the Quality and Models/styles and they are satisfied with Price, Advertisement, and Durability. 
ANALYSIS OF THE LEVEL OF SATISFACTION OF THE RESPONDENTS TOWARDS SELECTIVE SONY PRODUCT
Interpretation
The level of satisfaction of respondents belonging to various age groups, Income, Educational Status and Occupational status reveals that respondents have an average score level of satisfaction on the features of Sony products. 
DISTRIBUTION OF THE RESPONDENTS ON THE BASIS OF BUYING BEHAVIOR (EARLIER & NOW)
Interpretation
The 
DISTRIBUTION ON THE BASIS OF RESPONDENTS MODE OF PURCHASE
Interpretation
The table reveals that 64.4% of the respondents purchase by cash and 16.8% of the respondents purchase by Installment and 10.8% of the respondents purchase by Exchange offer cum cash and 8.0% of the respondents purchase by Exchange offer cum installment. From the analysis it is concluded that the mode of payment for the majority of the respondents (64.4%) is cash. 
DISTRIBUTION ON THE BASIS OF RESPONDENTS PURCHASE DECISION
Interpretation
The table reveals that that 46.0% of the respondents say that purchase decision is taken by the family and37.6% of the respondents say that purchase decision is taken by self and 16.4% of the respondents say that purchase decision is taken by friends & relatives. From the analysis it is concluded that the majority of the respondents (46%) say that purchase decision is made by the family members.
ANALYSIS OF THE FACTORS INFLUENCING THE RESPONDENTS TO PURCHASE SONY PRODUCT
In this research to find out what are the attributes that influence the purchase of Sony brand product the following attributes were taken in to study. Respondents were asked to rate (Rank) the attributes according to their perception. There rates (Rank) were converted in to percentile position as follows. 
VI. SUGESSTIONS
 The most of the respondents were highly satisfied with the quality of the Sony products. So it is suggested that same standards is to be maintained.  From the study it is suggested to modify the price of the product competitively. So this factor has to be improved with a view to attract more customers and to retain the existing customers.  The manufacturers should introduce more advertisement tactics to induce the people to prefer a particular brand.
VII.
CONCLUSION
The study is aimed at measuring customer satisfaction towards selective Sony products with special reference to Coimbatore City. Marketing starts before production and continues after sales. Marketing is the process of creating customers. Sony product is loved by each and everyone irrespective of age group is clear down by this study. The important attribute of the product is quality and prices have received favorable appreciation from the respondents. Product attributes like durability and customer service have also been appreciated. It is certified that the customer satisfaction concept is an unpredictable one in any kind of marketing but this study has attempt its best to reveal the same.
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